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Meet The Getaway Girl®, Casey Wohl

Casey Wohl, also known as The Getaway Girl®, is passionate about two
things: her girlfriends and traveling the world. By combining these two loves,
Wohl created and launched a unique and helpful city-specific travel guide se-
ries for women worldwide. After a devastating divorce and getting fired from
her job, Wohl found solace in traveling with her girlfriends and realized an
unfilled niche in the travel industry as no one was writing city-specific travel
guides for women. Many travel experts talk about how, when and where to
travel. Because travel changed her life, Wohl has the unique capability of
also talking about the “why” of travel, which makes her travel correspon-
dence so relevant.

Wohl is the Travel Correspondent for the nationally-syndicated TV show,
Daytime, as well as the new, all-women radio network, Heartbeat Radio for
Women. She has also been featured on radio and television programs CBS
Radio, Better TV, The Daily Buzz, Media Talk, FirstWivesWorld, and numer-
ous blogs. Her topics cover everything travel, from budget to pet travel to
girlfriend getaways. Wohl has received print and online media coverage on
nearly 80 national news sites and publications, such as Woman'’s Day and
Parenting. Wohl is a contributing writer for several online publications, was
named a “Woman to Watch” by Orange Appeal Magazine and was listed as
one of “101 Women Bloggers to Watch in 2009” by WE Magazine.

She has served as a spokesperson on travel and travel-related topics for
companies and destinations such as: American Express, Aruba, Dove Vis-
ibly Smooth, Expedia, Orlando and VISITFLORIDA. She has also partnered
with brands such as Neiman Marcus, Blue Martini, Banana Republic, CRAVE,
Pinkberry, Barefoot Wines, Vera Bradley and the Gaylord Palms Resort. In
addition, she has been speaking at conferences on the topic of Career Rein-
vention.

Her book, the Girls Getaway Guide to Orlando: Leave Your Baggage at
Home®), is the first in the series and was published in September 2007. The
second book, Girls Getaway Guide to Key West: Leave Your Baggage at
Home®, hit shelves in October 2008. Guides for additional cities are cur-
rently in production. These guides focus on where to stay, shop, eat and spa,
as well as annual happenings and side trips for each city.







